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This presentation contains future information. Such information is not simply historical facts, but 

reflects the desires and the expectations of the Companyôs leadership. The words anticipates, 

desires, hopes, forecasts, intends, plans, predicts, projects, wishes and similar ones, intend to 

identify affirmations that necessarily involve known and unknown risks. Known risks include 

uncertainties that are not limited to the impact of the competitiveness of the prices and services, 

market acceptance of services, the Companyôs service transitions and its competitors, the approval 

of regulations, currency, fluctuation in the exchange rate, changes in the mix of services offered, 

and other risks described in the reports of the Company. This presentantion is updated until the 

present date. However, Marcopolo is not obligated to update it with new information and/or future 

events. 
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Marcopolo Corporation & Product Line 
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OUTLINE  
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Å Founded in 1949, Marcopolo has more than 64 years in the business 
Å Five factories in Brazil and twelve abroad  
Å Products are presents in over 100 countries 
Å Over 21,000 employees in Brazil and abroad 

Å 14.1% Return On Equity in 1Q15 
Å 10.1% Return on Invested Capital in 1Q15 
Å Economic Value Added oriented Company 
 

Å State-of-the-art technology 
Å Integrated production of nearly all parts used in manufacturing process 
Å Complete product line: coaches, transit buses, midi, micro & minibuses 

OVERVIEW 

HIGHLIGHTS 

PRODUCTS 

MARCOPOLOôS PROFILE 



VOLARE - COMPLETE VEHICLES 

BUS BODY CHASSI BUS 

(montadoras) 

5 

UNDERSTANDING OUR PRODUCT  



Lower  Operating  
Cost / Lifetime  Cost  
 

- Lower fuel consumption 
 

- Low frequency, cost and 
time of maintenance 
 

Active & Passive Safety  
 

Emergency exit, standards of 
rollover, TILT TEST, frontal 
impact 

 

Image  & Relationship  
 

- Reliable Brand 
 

- Financial and economic 
soundness 
 

- Sustainability & community 
 

- Respect and commitment to 
people 
 

- Global presence 
 

Processes & Services  
 

- Customization 
 

- Insourcing 
 

- Resale value 
 

- Own commercial network 
and outsourced (Volare) 
 

- Own and outsourced 
technical assistence 
 

- Spare parts 

Longer  Useful  Life  
 

Structural and components 
durability 

Customer  Intimacy  
 

- Transparency 
 

- Reliability 
 

-   Flexibility 

Hardiness  & Durability  
(Under R66) 
 

Mechanical resistance of the 
structure and components 
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COMPETITIVE ADVANTAGES  


